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The mission of Know AML is to drive awareness of AML globally 
through community collaborations while continuing to raise 

awareness of the resources and support that are currently available.

Know AML aspires to facilitate and improve the global acute 
myeloid leukemia (AML) knowledge and develop community-based 

initiatives to overcome current and future challenges.

Our mission

#KnowAML



Getting Involved
Official Know AML activities 



Official Know AML activities 

We briefed the whole AML community on how to participate on 
AML World Awareness Day 2020

#KnowAML

 #KnowAML

Get involved
Wear it! Badge it! Share it!

AML World Awareness Day  April 21, 2020



sharing
caring is

You can show your support for AML World Awareness Day by wearing RED & BLACK on 

April 21, 2020, and getting your friends, family, and colleagues to do the same!

STEP 2

Share your photos 

on social media using 
#KnowAML

STEP 1 

Wear 
RED & BLACK 

and take a selfie.

Wear it!

using
social media

Wear it! using social media

#KnowAML



Badge it! using social media

sharing
caring is

There are several ways you can ‘Badge It’ and show your support for AML World Awareness Day on April 21, 2020!

Badge it!

OPTION 2
Contact Know AML for your awareness pack and wear your Know AML pin badge proudly on April 21, 2020. Take a selfie and share your photos on social media 

using #KnowAML

Email Know AML

OPTION 1
Badge your social media page by changing your profile image and banner. You can download them here:

Download here

using
social media

#KnowAML



sharing
caring is

A series of social media graphics in various languages have been developed for AML World Awareness Day, 

and beyond, on the following themes:

•  AML subtypes  •  Novel therapies  •  Clinical trials  • 

•  Stem cell transplantation  •  Measurable residual disease  •

Visit the Know AML website resources page and share the social media graphics across your 

your social media channels using

#KnowAML

Know AML resources

Share it!

using
social media

Share it! using social media

Materials 
available in

12
languages!

#KnowAML



Wear it! without social media

sharing
caring is

Act by wearing RED & BLACK. Show your support for AML World Awareness Day by wearing RED & BLACK and encouraging others to do the same!

STEP 2

Email your photo to the Know AML team so they 
can post it on your behalf!

Email Know AML

STEP 1 

Wear 
RED & BLACK 

and take a selfie.

Wear it!

without
social media

#KnowAML



Badge it! without social media

sharing
caring is

Another way to show support for AML World Awareness Day is by sharing a photo of yourself wearing the 

official Know AML pin badge and getting your friends, family, and colleagues to do the same!

STEP 1 

Contact the Know AML team for your 

awareness pack and wear your Know AML pin 

badge proudly on April 21, 2020.

STEP 2

Take a selfie and email your photo to the Know 

AML team so they can post it on your behalf!

secretariat@scientificeducationsupport.com

Badge it!

without
social media

#KnowAML



Share it! without social media

sharing
caring is

Factsheets have been developed for AML World Awareness Day on the following themes:•  AML subtypes  •  Novel therapies  •  Clinical trials  • •  Stem cell transplantation  •  Measurable residual disease  •

STEP 2
Share your photo with the Know AML team so they 

can post it on your behalf!

Email Know AML

STEP 1 
Download one of our factsheets, print it and 

take a selfie with your factsheet!

Download here

Share it!

without
social media

Materials 
available in

12
languages!

#KnowAML



Outcomes
How much noise did we make?  



Wear it 

A selection of ‘Wear it’ examples

#KnowAML



Badge it 

A selection of ‘Badge it’ examples 
using the official Know AML profile 

image and banner 

#KnowAML



Badge it 

A selection of ‘Badge it’ examples using 
the official Know AML pin badge

#KnowAML



Share it 

A selection of ‘Share it’ examples

#KnowAML



Social media



Social media GLOBAL 
CONVERSATION 

#KnowAML



Social media GLOBAL 
CONVERSATION 

#KnowAML



Twitter #KnowAML

Together #KnowAML reached 
3.4M impressions on April 21, 2020!

A huge achievement in generating a 
conversation of this size! 

974 Tweets

458 Participants

37 Average Tweets/Hour

#KnowAML



Time April 21, 
2017

April 21, 
2018

April 21, 
2019

April 21, 
2020

% Increase
(2019 – 2020)

Engagement
(likes & retweets) 324 192 418 441 5.5%

Know AML 
impressions 28,000 10,700 21,700 48,500 123.5%

Total followers 351 1,046 1,590 2,109 32.6%

Link clicks 40 11 25 40 60%

Twitter @KNOW_AML

Engagements, a combination of likes and retweets; impressions, the number of times your content is displayed; total followers, the total number 
of people who subscribed to receives your updates; link clicks, the number of clicks on links to selected destinations or experiences.

#KnowAML



April 21, 
2019

April 21, 
2020

% Increase
(2019 – 2020)

Page likes 394 716 81.7%

New followers 75 56 -25.3%

Post reach 6,831 5,801 -15%

Page views 360 454 26.1%

Facebook @KNOWAML

The Facebook algorithm is continuously evolving, and research 
suggests that the current algorithm favors video content 

above all other types of content. In 2019, Know AML posted 
seven AML animations throughout AML World Awareness Day. 
In 2021, we will use this information to deliver a social media 

campaign that supports the current algorithm.

Page likes, the number of times your page was liked; new followers, the number of new people who subscribed to receives your updates; 
post reach, the number of people who saw any of your posts at least once; page views, the number of times people viewed your page.

#KnowAML



43

Highest 
number of 

likes!

Highest
impressions!

282

April 21, 
2020

Reach 2,983

Likes 351

Impressions 3,279

Profile visits 92

Instagram @knowaml

Reach, the number of people who view your content; likes, an action that can be made by the user. It can be a quick way to show approval; 
impressions, the number of times the content is displayed; profile visits, the number of times people visited your profile.

#KnowAML



April 21, 
2020

Page views 132

Impressions 2,275

Total followers 118

Clicks 88

Highest 
number of 

clicks!

LinkedIn Know AML

Page views, the number of times people have viewed your page; impressions, number of times the content is displayed; total followers, the total number 
of people who subscribed to receives your updates; clicks, the number of people who click on your post, either to view the content or to come to your page.

#KnowAML



The website 
www.know-aml.com  



Time April 
2017

April 
2018

April 
2019

April 
2020

% 
Increase

Sessions 1,863 3,798 3,211 4,252 32.4%

Users 1,525 3,002 2,511 3,031 20.7%

Page views 4,768 9,141 8,356 9,647 15.4%

Average session duration 00:01:07 00:01:53 00:02:04 00:02:19 12.0%

Time April 21, 
2018

April 21, 
2019

April 21, 
2020

% 
Increase

Sessions 303 421 1,505 257.4%

Users 261 369 1,306 253%

Page views 698 982 3,149 220%

Average session duration 00:01:19 00:01:44 00:02:02 17%

www.know-aml.com World Wide Web

April 2020

43.88%
US Traffic

33.50%
EU Traffic

22.52%
ROW Traffic

#KnowAML



Community Drivers

Direct Social Organic Search Referral Email

www.know-aml.com World Wide Web

Community Drivers Number of sessions by country

Direct

Social

Organic 
search

Referral Email
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Support from external pages

#KnowAML



 GOLD  SILVER

 BRONZE  BRONZE  CONTRIBUTOR

 GOLD  SILVER  SILVER

Thank you to our supporters 

#KnowAML


